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THANK YOU

YOUR SUPPORT HELPS PEOPLE DOING IT TOUGH

PARTNERSHIP WITH FOODBANK HAS
HELPED CHANGED LIVES THROUGHOUT AUSTRALIA IN 2019
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388,000 $4.955,000

MEALS DONATED IN 2019 CONTRIBUTIONS RESULTED IN
SOCIAL RETURN ON INVESTMENT

IN 2019, FOODBANK SOURCED OF FOOD
AND GROCERIES, EQUALLING A TOTAL SOCIAL
RETURN ON INVESTMENT VALUE OF .

By partnering with Foodbank you are helping support over 2,400 front V‘[ \3‘
line charities, local communities, organisations and 2,000 schools across M“ p‘\} oo D
the country. More than 40% of all food and groceries distributed by S~

Foodbank nationally, goes to regional and rural communities. On top of SUSTAINABLE BA""

who we help on a daily basis, you have also helped us support commu- DEVELOPMENT
ities in drought d regi dt d by fire wh ill
e e Gl Ll o Y 2
PP yone. s IN AUSTRALIA

www.foodbank.org.au




